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ANUGA FOODTEC

FIGURES. DATA. FACTS.

IRy 1,307

EXHIBITORS
D 62 %
International exhibitors

@ [ 38 %
National exhibitors

(@
Visitors of international origin
[ 38 %

Visitors of national origin

AREAS OF RESPONSIBILITY

27 % Management 8 % Others

19 % Sales 5 % Maintenance

18 % Research & Development 4 % Procurement

12 % Manufacturing & Production 2 % Marketing

of the visitors
recommend Anuga FoodTec
to others

95%

SELECTED TOP VISITORS

ADM, ANHEUSER BUSCH INBEV, ARLA FOODS, CARGILL, COCA-COLA,
DANONE, FRIEDLANDCAMPINA, HEIDEMARK, HERISTO, JBS, KAUF-
LAND FLEISCHWAREN, LACTALIS, MENGIO, MULLER-GRUPPE, NEST-
LE, PEPSICO, PHW, ROTHKOTTER, SAPUTO, SPREHE, STARBUCKS,
SUNTORY, TONNIES, VION, WESTFLEISCH, YILI

foodtec@koelnmesse.com - anugafoodtec.com

ORIGIN OF EXHIBITORS

Europe* 699 - Germany 493 - Asia 64 North
America 41 - Middle East 3 - Oceania B - Africa 2

TOP COUNTRIES OF ORIGIN OF THE EXHIBITORS*

1 ltaly 5 USA 9 Switzerland

2 The Netherlands 6 China 10 Poland

3 Turkey 7 Spain

4 France 8 Belgium *not incl. Germany

ORIGIN OF THE VISITORS

Europe* 18,450 - Germany 14,704 - Asia 2,322
Central and South Amerika 1,115 - Middle East 692
Africa 487 - Oceania 284

TOP COUNTRIES OF ORIGIN OF THE VISITORS*

1 The Netherlands 8 Switzerland

2 ltaly 5 Turkey 9 Spain
3 Poland 6 Great Britain 10 China
4 Belgium 7 Austria *not incl. Germany

TOP 9 VISITOR INDUSTRIES

Delicatessen, ready-

made meals, preser-  p—— I 29 %

ved foods

S Elua - T 27 %

products

Meat, poultry, fish, - I 25 %

sausage

Bakery products, pasta — B 21 %

products, cereals, ...

Beverages | - 19 %

Ice cream, frozen food IS - I 19 %

Fruit and vegetables, — JE— 18 %

potatoes

Vegan / vegetarian — J— 18 %

products

Convenience foods i - 15 %
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